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MIXED MARTIAL ARTS GROUP LIMITED

EXPLANATORY NOTE

On September 1, 2026, the Company issued a press release titled “NYSE:MMA - MMA.INC Releases New Corporate Presentation Highlighting 260% Growth in Paying
Academies” as Exhibit 99.1 hereto and furnished its September 2026 corporate presentation as Exhibit 99.2 hereto.

The information contained in Exhibits 99.1 and 99.2 is being furnished and shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as
amended (the “Exchange Act”), or otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference into any filing under the Securities Act of
1933, as amended, or the Exchange Act, except as expressly set forth by specific reference in such filing.
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https://content.equisolve.net/mma/sec/0001493152-26-040952/for_pdf/ex99-1.htm
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MIXED MARTIAL ARTS GROUP LIMITED
Date:  September 1, 2026 By: /s/ Nick Langton

Name: Nick Langton
Title:  Founder and Chief Executive Officer




Exhibit 99.1

FIMMA.INC

NYSE:MMA - MMALINC Releases New Corporate Presentation Highlighting 260% Growth in Paying Academies

New Presentation Highlights Scale of Existing Network and Shift Toward Monetization

Highlights
o 108,000 registered students and approximately 28,000 monthly active users
e 15,326 published academy profiles, including 996 verified and 389 paying academies
e  USS$21 million run-rate annualized payments processed through the platform
o  US$4 million recently raised at US$1.00 per share, approximately 160% above the August 19, 2026 closing price

New York, NY — SEPTEMBER 1, 2026 — Mixed Martial Arts Group Limited (NYSE American: MMA) (“MMA” or the “Company” and doing business as MMA.INC), a
technology-driven ecosystem at the forefront of the global combat sports industry, today released a new corporate presentation highlighting the growth of its combat sports
platform and the Company’s strategy to drive greater monetization across its existing network.

Over the past nine years, MMA.INC has invested approximately US$35 million building and acquiring a portfolio of assets spanning gym software and payments, training
programs, community, media and digital identity. With the platform now assembled, the Company is increasingly focused on converting and monetizing its existing network.

The presentation highlights significant platform growth over the past 18 months:

389 paying academies, representing approximately 260% growth since January 2025;

15,326 published academies, including 996 verified academies;

registered students more than doubled to approximately 108,000, increasing approximately 101%;

monthly active users grew approximately 89% to approximately 28,000; and

US$21 million in run-rate annualized payments processed through the platform, with payment volume increasing approximately 92%.

The Company is focused on increasing penetration and monetization across this network through BJJLink SaaS and payments, TrainAlta licensed programs, UFC GYM
program fees, events, e-commerce partnerships and other products and services.

MMAL.INC also recently launched XP Passport, a digital identity and loyalty platform designed to provide participants with a portable record of their training, belts, competition
history and activity across combat sports. XP Passport is currently a freemium product and does not presently generate revenue.

Nick Langton, Founder and Chief Executive Officer of MMAL.INC, said: “We’ve spent nine years building the platform. Now the focus is monetizing it. With more
than 15,000 published academy profiles and 389 currently paying, we see a significant opportunity to increase conversion and sell more products and services across
the platform.”




The presentation also provides an updated overview of the Company’s capital structure following the completion of its US$4 million private placement at US$1.00 per share in
August 2026, representing approximately a 160% premium to the Company’s closing price on completion.

The new corporate presentation has been furnished to the U.S. Securities and Exchange Commission on Form 6-K and is available on the Company’s investor relations website.
About Mixed Martial Arts Group Limited

Mixed Martial Arts Group Limited (NYSE American: MMA), doing business as MMA.INC, is building the participation and technology platform for the global martial arts and
combat sports industry, connecting practitioners, gyms, coaches, content, commerce and payments.

MMA.INC’s platform assets include more than 5 million social media followers, approximately 680,000 user profiles, 107,694 registered student profiles, 27,651 monthly
active users and 15,326 published gym profiles, including 996 verified and 389 paying academies. The platform also records approximately 80,000 monthly check-ins and,
based on May 2026 processing volumes, approximately US$21 million in run-rate annualized payments processed through the platform.

o A Connected Participation Platform: MMA.INC brings together gym software, payments, training, community, content and commerce through assets including
BJJLink, TrainAlta, Hype and MixedMartialArts.com.

e A Growing Participation Network: Since January 2025, registered student profiles increased approximately 101%, monthly active users approximately 89%, verified
academies approximately 23% and paying academies approximately 260%.

o Built to Aggregate the Sector: MMA.INC'’s strategy is to connect the fragmented martial arts participation economy through a unified digital identity and ecosystem
designed to deepen engagement and expand monetization across software, payments, programs, memberships, partnerships and commerce.

For more information, visit www.mma.inc
Operating and Platform Metrics

Operating and platform metrics in this release, including paying, verified and published academies, registered students, monthly active users, check-ins and payment volume,
are defined and measured as described in the Company’s filings and may differ from similarly named metrics used by other companies. Published gym profiles include
consolidated profiles across assets owned by MMA.INC and do not indicate that such gyms are active or have a contractual relationship with the Company. Verified academies
are gyms whose owner has taken control of their profile; paying academies are those on an active paid subscription. Registered students are individual student records created
on the platform and do not necessarily indicate current or active training. Monthly active users are unique users active in the relevant month across the app, in-gym kiosk and
admin interfaces. Payment volume is the gross value of payments processed through the platform; the run-rate annualized figure annualizes recent monthly volume and is not
Company revenue. Social media followers are cumulative across MMA.INC’s assets and do not necessarily indicate current or active engagement.




Cautionary Statement Regarding Forward-Looking Statements

This press release contains forward-looking statements within the meaning of the U.S. Private Securities Litigation Reform Act of 1995 and Sections 27A of the Securities Act
of 1933 and 21E of the Securities Exchange Act of 1934. Words such as “believe,” “may,” “estimate,” “anticipate,” “intend,” “plan,” “could,” “target,” “potential,” “will,”
“expect” and similar expressions are intended to identify forward-looking statements. These statements include, without limitation, statements regarding MMA.INC’s strategy,
plans and objectives; growth and monetization of its platform; conversion of fans into participants; increased penetration of existing users, students, gyms and other platform
assets; development, rollout, commercialization and adoption of products and programs, including XP Passport, Get Paid to Train and the Warrior Training Program; the UFC
GYM partnership and its expansion; planned partnerships; geographic expansion; payment volumes; and future revenue, run-rate, unit economics, margins, operating expenses,
operating performance and financial condition. There can be no assurance that the Company will increase penetration of its existing users, students, gyms or footprint, convert
published or verified academies into paying customers at any rate or at all, sustain community growth or retention, or realize any illustrative revenues, unit economics, run-
rates, margins, multiples or opportunities described in the corporate presentation. Forward-looking statements are based on management’s current expectations, assumptions
and estimates and are subject to known and unknown risks and uncertainties that may cause actual results to differ materially, including the Company’s ability to manage
growth; adoption and commercialization of its products and services; dependence on gyms, academies, members, partners, key relationships and individuals; competition;
execution and integration risks; regulatory developments, including those concerning digital assets; macroeconomic and competitive conditions; access to capital; and the risks
described in the Company’s Annual Report on Form 20-F for the year ended June 30, 2025 and subsequent reports on Form 6-K filed with or furnished to the U.S. Securities
and Exchange Commission. MMA.INC’s products and business lines are at varying stages of development, commercialization and adoption, and certain products, services or
features may be modified, delayed or discontinued. Forward-looking statements speak only as of the date on which they are made, and the Company undertakes no obligation
to update or revise any forward-looking statement except as required by applicable law.

” ”

Media Contacts

Mixed Martial Arts Group Limited
E: andrew@mma.inc




Exhibit 99.2

MMA.INC NYSE:MMA

Aggregating the combat sports sector
through community and participation

MIXED MARTIAL ARTS GROUP LIMITED

CORPORATE PRESENTATION - SEPTEMBER 1, 2026

NYSE AMERICAN: MMA
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No olfer; no advice.
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MMA.INC

Round 1 - Our Mission

Conor McGregor, UFC Champion, investor & strategic advisor
John Kavanagh, co-founder of MMA.INC and head coach of Conor McGregor
Nick Langton, Founder and CEQ of MMA.INC

ROUND 1 - QUR N
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MMA.INC NYSE:MMA

THE GAP

Running and Cycling have Strava.
Fitness has Mindbody / Classpass.
Hiking has AllTrails.

Fishing has Fishbrain.

Combat sports has nothing.

Until now.




MMA.INC NYSE:MMA

OUR MISSION

Convert 700M+ global martial arts fans

into participants.

UFC monetizes viewership. We monetize participation.




MMA.INC NYSE:MMA

MARKET

The sport is mainstream.

700M+ $7.7B

| Fans watch combat sports. The UFC promotes them; we turn them into partic

ROUND 1 - OUR MIS




MMA.INC NYSE:MMA

IMA.INC - WHY NOW

The infrastructure is built. The inflection is now.

THE SPORT

700M+ fans. Combat sports is mainstream.

THE INFRASTRUCTURE

15,326 academies published, 108K students, US$21M run-rate annualized payments processed through the platform.
THE CONVERSION

389 paying academies today. The installed footprint is far larger.

THE PLATFORM

SaaS, payments, programs, commerce and the XP Passport.

THE INFLECTION

Nine years assembling the assets. Monetization begins now.

We don't need to build the network. We need to monetize the one we've already built.

y and BJJALink data as o & inifions as set oul in the disclosures in Bis presentation, UFG fan base per

ROUND 1 - QUR M




MMA.INC

\RTIAL ARTS?

Martial Arts is For Life

10+ YEARS

to earn a black belt.
Members stay for the
journey, not a New Year's
resolution.

COACH &

loyalty runs deep. People
don’t gym-hop; they belong
to a team.

IDENTITY

Belts and records live at the
gym. Leaving means starting
over,

NYSE:MMA

creates the potential for
greater lifetime value from
every member we retain




MMA.INC

PROBLEM AND LUTION

NYSE:MMA

The problem is structural. So is the solution.

THE PROBLEM

Combat sports is fragmented.

. 7TO0M+ fans, no home of their own
* Hundreds of thousands of gyms running on paper and spreadsheets
o shared identity, no record, no res

< Ewvery other sport has its platform. This one doesn't.

te partici

o Holdings, Inc. (NYS

THE SOLUTION
MMAL.INC is the community
platform for combat sports.
/ One platform: train, compete, belong

" Gym software, payments and commerce built in

/ Onedigital identity across every gym and app

v We are positioned to own the participation layer of the sport




MMA.INC NYSE:MMA

Round 2 - The Platform

Laura Sanka, MMA.INC Director & UFC Commentator

i ROUMD 2 - THE FLATFORM




MMA.INC NYSE:MMA

THE EVOLUTION

Every step has been deliberate. Now we scale.

Nine year: mbling the participation platform. WE ARE HERE - MID

2017-2022 2023-2024 025-2026 2026+

PROVE ASSEMBLE INTEGRATE SCALE

Earn credibility inside the sport. Acquire the pieces we could not Turn separate assets into one Use the assembled network to
build overnight. ecosystem. aggregate the sector.

se delivered before the next began. The next phase is scaling it.




MMA.INC NYSE:MMA

THE TEAM

Built by operators. Backed by the sport.

LEADERSHIP RD

Q Nick Langto D MeGregor
Fo f 5

rump Jr,

than Hart 0 ranag Freddy Elturk

ichard Paolone

THE FLATFORM




MMA.IN NYSE:MMA

T 1D

18 months of execution.

Since Januar . execution across the platform, UFC GYM Partnership, brand and balanc

PLATFORM TRACTION UFC GYM PARTNERSHIP

demie: 2 to JAN 2025 - U M program e sion begins, targeting
d academies increased to ( published) (+23%) SEP 2025 - BllLink named the technology backbone for UF {I's Bl franchise model

istered students on platform increased to 108K (+10! APR 2026 - TrainAlta's first international rollout, live across 5 UFC GYM Australia sites

thiy Acti Jsers (MAU) on form incre:

ents volume through p

BRAND & PARTNERSHIPS FINANCIAL AND CAPITAL

SEP 2025 - Donald Trump Jr. appointed strategi M private placement led by American Ventures LLC, with investment
MAR 2026 - Launch Gear and Apparel R from Donald Trump Jr.

APR 2026 - Expands Into Law Enforcement Training with John Kavanagh-Led Program
MAY 2026 - Enters Exclusi ide Partnership with Pre i

JUL 2026 - Relaunched MixedMartialArts.com

ATFORM




MMA.INC NYSE:MMA

THE COMMUNITY

A global community already operating at scale.

A live network of gyms, members, transactions and engagement - growing every month.

107,694 27,651 15,326 / 996 / 389

STUDENT PROFILES MONTHLY ACTIVE USERS PUBLISHED | VERIFIED |/

5M+ / 680K 80K

FO 5 RO 5 ON ALL MONTHLY CHECK-INS

2 - THE FLATFORM




MMA.INC NYSE:MMA

The community is compounding strongly.

R atform Act

108K 28K

79K 20K
.
I mﬁ Ibl\ I
Jun 26 Jan 28 Ju ] D o

Growth emt

22 - THE FLATFORM




MMA.INC NYSE:MMA

GYM FUNNEL WTH

The network is built. Conversion is accelerating.

PUBLISHED VERIFIED

Human-apps

jon, not di

2 - THE FLATFORM




MMA.INC NYSE:MMA

LOYALTY AND REWARDS

XP Passport. Our sector aggregation tool

ws every athlete acros

Training & fitne: DS Gear & equipment brands

Belt & grading history
Fight & competition record
Training & attendance
Gear & purchases

Rewards, payments & identity

Open to "y operator - portable for every athlete - the identity layer for the secior.

ATFORM
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Round 3 - The Operating Model

ROUND 3 - THE OFPERATING MODEL




MMA.INC NYSE:MMA

THE CUSTOMER JOURNEY

One academy joins. Then the journey earns.

is the entry point. p after it op

—_——

DEMY JOINS MEMEERS OM RD MEMBERS TRA MEMEERS P IDENTITY TR

vare and payments I eck-ins, belts Fees, gear, food, c 5 Warrior Training, XP Passpc ne record across the s

Saa$s subsc jo Payment volume Transaction take-rate Program and subscription Data and network effect

ND 3 - THE OPERAT MODEL




MMA.INC NYSE:MMA

HOW WE MONETIZE - EVERY REVENUE LINE

Every revenue line we have. And every one we don't yet.

I Each paying academy brings 250 to 300 registered members onto the platform, with their participation, belts and records.

LIVE TODAY POTENTIAL A

"~ BJJLink Saa$ subscription |

tna. Law enforcement training 52C

+ Payment transaction take-rate | Licensed syllabus
~ TrainAlta licensed programs 7 g g Coaching content Lik

+ UFC Gym program fees ¢ Gym financial services

+ Events and finales T .
Merchandise and gear

/ E-commerce and partnerships
Community advertising
+ XP Passport |a

We do not nec 1stomers to sell the

D 3 - THE OPERATING MODEL




MMA.INC NYSE:MMA

GO TO MARKET - TWO ENGINES, ONE FUNNEL

We do not need to find them. They are already on us.

d one funnel. The distribution alr i 1 C of a ba: e 3 dy hold.

- B2B T — THE PARTICIPANT ENGINE - B2C

Members arrive the academy
Then we sell into it L < Warrior participants evangelize
Warrio 3 " ] 1t E: Al L
They buy more than training
Owned media reaches them
: d SM

(P Passport keeps them

Each engine feeds the other. The academy ¢ the partic

ND 3 - THE OPERAT MODEL




MMA.INC NYSE:MMA

TRANSACTION REVENUE

Every gym sells. We clip the ticket.

17,125 9,680




MMA.INC NYSE:MMA

THE DATA MOAT

We can see how alive the sport is, everywhere.

The Member Engagement In IO ry read on community vibrancy, measured 2 35 countries and

—_
il

|

13 - THE OPE




MMA.INC NYSE:MMA

*PORTUNITY - ILL

The funnel we’ve already built.

The opportunity is not theoretical market share. It is deeper monetization of a footprint already assembled.

The illustrative revenue scenarios below show the potential value of our existing foatprint if fully monetized at 100% penetration. They are not a forecast or guidance, and are not a statement
that full penetration will be achieved. MMA.INC cannot guarantee full penetration of its published or verified footprint, and actual conversion to date remains a small fraction of these
illustrative levels, Published or verified status is not a contractual relationship and does not oblige or entitle any academy to become a paying customer of BJJLink or any MMA.INC product.
BUSINESS UNIT .

(draft)

Warrior Training Program $1.2N ~%80M annuali
~$18M annuali

BJ.JLink Transactions 1M annualized
LIVE

P
LIVE - FREEMIUM

Other

~81.8M




MMA.INC

Round 4 - The Financials




MMA.INC NYSE:MMA

FIN; AL TRAJEC

Revenue growth, margin expansion, cost discipline.

$1.8M

FY26

7 1 f v - A - 1 vy
$1.5M
3 rati reduction. On: fi
ating costs across corporate and bu uni
$0.7M
r 1 4 5 1 . b £ )] 1 '

FY26 figures are draft, unaudited management accounts, not yet released and remain subject to change through the audit and finalization
of the FY26 financial statements.




MMA.INC NYSE:MMA

VALUING THE PLATFORM - ILLUSTRATIVE ONLY

The platform is built. Current revenue isn’t the whole story.

MMALINC bl

ESTABLISHED FOOTPRINT

15,326 academies published Pure-play listed martial arts exposure*

- Ni
- Indu

Gym Infrastructure
APITAL ALREADY VES 1] EXTERNAL PRICE VALIDATION

US$35[\I] iI‘I St $ 1 » O O I)e I' S];l;__l 11e Training IP

US$4M raised - 160% premium to market
din es - Nows No

vith an established footprint that is only beginning to

MD 4 - THE FINA




MMA.INC NYSE:MMA

NERSHIP

Capital structure.

Fully diluted basis, as of September 1

~ 7. 73{[

MANAGEMENT, BOARD AND ADVIS: ! G AT $1.00 PER SHARE

38,063,153
857,142

7,511,534

3,908,400

ully Diluted

ORDINARY SHARES 8.1M - BY HOLDER TYPE

Free trading




MMA.INC NYSE:MMA

Round 5 - Why NYSE:MMA




THE SOFTWARE (BJJLINK)

Embedded infrastructure.

MIXEDMARTIALARTS.COM

Digital heritage.

THE COMMUNITY
Organic distribution.

UFC GYM PARTNERSHIP
Strategic distribution.

E:-MMA

NYSE:MMA

TRAINALTA

Proven training IP.

THE NAMES

Industry alignment.




MMA.INC NYSE:MMA

WHY NYSE:MMA

Nine years building. Now we monetize.

700M+

108K

REGISTERED STUDENTS

SSED THROUGH THE




